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Have a smartphone.
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Borrowed this ice-breaking, audience-engaging exercise from a Story Collider event in Toronto a few weeks ago
Any parent has likely played this game with their kids 
Can’t have both – need to make a choice of one or the other


Have 30,000 new followers online.
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Generational social media infographic courtesy of Global WebIndex
If we want to connect with current and future students, go where they’re already at.
Teens are averaging nearly 3 hours a day on social media.
Are they averaging 3 hours a day on their school work?
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The big 5 – Facebook, Instagram, YouTube, WhatsApp, Twitter
Instagram is the platform of choice for current and future students
Photo driven, highlight reels, heavily curated moments
Facebook is seen as a utility – somewhere young people have to be but don’t enjoy being.
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Four ways to use social media to help students:
Use your social media accounts to recognize students when they win awards, volunteer, go above and beyond
People are on social media looking for validation and an audience.
Social media posts are the new reference letters.
Saves students from having to humble brag about themselves.
Students will share your posts within their networks – family and friends.
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Two recent examples from the Faculty of Science.
Tweet about Shawn Hercules is among our most liked to date.
Make students the star of your show.


2. Connect & introduce
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Use social media to showcase students to prospective employers and connections.
Also highlight recent graduates.
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Wayne Aubert is a marketing prof at Mohawk College who excels at connecting students and alumni.
Wayne is continually making online introductions and he is unabashedly proud of his students and freshly minted grads.
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Jay RObb —%  McMaster University
E n CO u ra ge yo u r St u d e nts to Communications Manager with McMaster University's Faculty ~ {z] See contact info

of Science & biz book reviewer at the Hamilton Spectator.

have a LinkedIn profile before

8& See connections (500+)

Add profile section ¥
they graduate.
I've had the great fortune to have worked in public relations since 1993 with a university, community

Employers are starting to ask

Areas of responsibility have included media relations, speechwriting, executive communications, crisis

° e ° communications and issues management, internal communications, community relations, social media
Job candidates to sena links and media training

° e ° | graduated from the University of Western Ontario with a Master's in Journalism and an Honors BA in
to t e I r p ro I e S I n Ste a O Political Science. And | drew a daily cartoon strip for the student newspaper when | should've been

studying.

L] L]
S u b m Itt I n g re S u m e S ° Outside of work, I've reviewed business books for the Hamilton Spectator since 1999. Reviews run every

second Saturday and are archived at jayrobb.me. Review copies of business books can be mailed to Jay
Robb, Newsroom, Hamilton Spectator, 44 Frid Street, Hamilton, ON, L8N 3G2 or emailed to
jayrobb@cogeco.ca.

| also offer free media training to local nonprofits, community groups and start-ups as a thank you to
community builders and job creators who make Hamilton an even better place to call home. Requests for
media training can be sent to jayrobb@cogeco.ca.
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Be the trusted and respected go-to online source for your students on:
Professional development
Preparing for careers in allied health
What does it take to excel as a student and as a new allied health professional
How should students ace their clinical placements
Share best practices, practical advice, trends and big ideas
Draw on your own experiences
Create original content and share material that others have produced – flag news stories, articles from journals and newsletters for allied health professionals
Be relevant, responsive and practical
Separate signal from noise 


4. Coach_ & couhsel
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Remind your students that everything they post, share, like and comment on can and will be used against them
We are what we tweet
Employers are checking social media activity to screen candidates
Not only what’s being posted but how often
Active social media accounts may help if students intend to work in marketing, advertising, PR – not so much if they’re pursuing a career in healthcare
Be a role model on how to use social media responsibly


Qgﬁw‘&wm@

; 5. BONUS IDEA — Help your students curb or

cure their social media addictions.
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Social media is the new smoking
Help students ween themselves before they go into the workforce
Initiate conversations about the impact of social media on our physical and mental health and wellbeing
Fear of Missing Out
Fear of Being Left Out



52

Average number of times we check our phones each day.

25,000+

The estimated number of times the average millennial will turn their
smartphones on themselves for a selfie over their lifetime.

84

Average number of minutes that UK teens spend each week
preparing for selfies.
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Lots of evidence that social media is addictive
Is this time well spent? What else could students be doing with their time?
Companies engineer social media platforms to keep us coming back, spending 3+ hours a day
If we’re not paying for a service – we’re the product. Selling our time and data to advertisers.
Constantly seeking validation – smartphones are like slot machines in our pocket delivering constant dopamine hits



“The impact of consuming and
creating these hundreds, thousands,
millions of images is only slowly being
addressed but the academic, medical
and anecdotal consensus is that we
are sitting on a huge health,
sociological and psychological time
bomb. The sheer scale and volume of
images we now view and internalize is
fundamentally altering our
relationship with our bodies.”

Katherine Ormerod




The psychological drawbacks of social media use have gained more attention in recent years, with parents,
consumer advocates, and even tech companies pointing to its potential to increase anxiety and social isolation.
Technologists also have taken issue with popular social media platforms that place engagement metrics at center
stage, encouraging users to maximize those figures by spending more time on the site and a perpetuating
feedback loop of notifications and social validation.

Instagram isn't alone in trying to tamp down on the seemingly endless competition for likes and new followers.
Twitter chief executive Jack Dorsey said last week that if he could build his social network anew, he would
rethink its emphasis on likes and retweets as markers of success. In a prototype of the Twitter app, dubbed twttr,
the company is experimenting with removing like and retweet counts by default. Unlike the current version of
Twitter, which displays those figures for every post, the beta app only shows the metrics when a user taps the
Tweel.

Hamza Shaban
The Washington Post (May 2, 2019)
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Companies are being proactive – getting ahead of what’s looming on the horizon
Instagram doing away with likes – eliminating feedback loops and online popularity contests


30-DAY DIGITAL DETOX

“Much like decluttering your

nouse, this lifestyle experience
orovides a reset for your digital
ife by clearing away distracting

tools and compulsive habits that Digital
may have accumulated Mir::nmiljsm
haphazardly over time and

replacing them with a much more

intentional set of behaviors,

optimized, in proper minimalist ‘5
fashion, to support your values CALNEWPORT
instead of subverting them.” ——
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Take a 30-day sabbatical from apps and websites
Limit yourself to work emails and family texts
Trick is to find analog activities / leisure activities to fill the void that we’re currently papering over by scrolling through our phones
As your offline social life gets better, online social media starts to seem like time wasted
1,600 people signed on for Newport’s digital declutter challenge – checking in less often, fewer or no apps on their phones minus automatic notifications



g, v

Congratulate & celebrate.
Connect & introduce.
Curate & share.

Coach & counsel.

Curb or cure.

.'.
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Social media is a tool
Like any tool, can be used responsibly or counterproductively
There are things all of us can start doing to help students
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Jay Robb ~ ¥ McMaster University

Communications Manager with McMaster University's Faculty =~ {2] See contactinfo

of Science & biz book reviewer at the Hamilton Spectator. A8 See connections (500+)

Hamilton, Ontario, Canada

Add profile section ¥ ‘ More... ‘

Email to jayrobb@cogeco.ca
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